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Royal LePage
Commercial

Royal LePage

Project Scope
Branding, Print Design, Motion Graphics

After working with Royal LePage Canada for many

years, they decided to give their Commercial division
a visual refresh that strengthened the connection to
the parent brand. They also wanted a flexible design
system that reflected the modern and innovative
needs of the organization. The existing identity lacked
a significant link to Royal LePage, and all of the
recognition and trust that it might bring, and brand
assets such as signs, stationery, presentation decks,
social media templates, and other recruiting tools
were in need of a refresh to bring better consistency
and reflect the modern tools and approaches that
franchise owners preferred.

Leveraging key elements from the familiar Royal
LePage identity, the new Commercial logo helps
maintain consistency and build instant recognition.
Accent elements, inspired by the skyscrapers icon,
feature heavily throughout the branded materials,
and provide a structure, depth, and a strong
foundation for all types of content. The refreshed
visual identity is modern, sleek, and represents the
fresh, innovative, exclusive, and knowledgeable
people behind the brand.

QOur solid foundation is built upon
our history in Canada
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https://www.royallepage.ca/en/
https://www.royallepage.ca/en/
https://www.royallepagecommercial.com/
https://officebureau.ca/wp-content/uploads/2023/07/RLP-Commercial-Video-EN-2022.mp4
https://officebureau.ca/wp-content/uploads/2023/07/OfficeBureau-RLPCommercial-BrandGuidelines.pdf

Nnstitute of
Population and
Public Health

Canadian Institutes of
Health Research

o
What opportunities
exist?

Project Scope

Branding, Editorial Design, Motion Graphics,
[llustration

The Institute of Population and Public Health (IPPH) is
an institute nested under the Canadian Institutes of

Health Research (CIHR). IPPH's mission is to improve
the health of individuals and communities and to
promote healthy equity both nationally and globally.
They also support research into the biological, social,
cultural, and environmental factors that affect the
population.

IPPH needed both a public-facing report and video
that shared the progress that was made in their
three priority areas, as well as act as a tool to direct
their work in the future. This document and video
needed its own unique brand system to differentiate
it from other CIHR institutes and initiatives. A bold
colour palette was chosen to clearly separate the
four sections of the report, as well as a library of
inclusive illustrations and a customized typeface
used for headlines were developed for the brand.

Both assets were created in English and French.

© watch the video

® sce the full report
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https://cihr-irsc.gc.ca/e/13777.html
https://cihr-irsc.gc.ca/e/193.html
https://cihr-irsc.gc.ca/e/193.html
https://vimeo.com/389565181
https://drive.google.com/file/d/1NvAkkXRcLl1zGfvaeI9jeV2eoccBdUjm/view?usp=drive_link

Select Food
Products

Making the best

Loyal customers across
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Project Scope

Branding, Packaging, Environmental Graphics, \,
Motion Graphics iy
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Awards
* RGD Branding Award, 2023

* Davey Award, 2023

Select Food Products was looking for a fresh visual
identity to convey a bold future full of innovation St

and growth.

At the centre of the new identity is “the whisk”,
which is essential for the perfect blend of flavours
and textures in sauces. Each bold colour of the
whisk’s tines (inspired by the “Mother Sauces”

in French cuisine) signifies one of Select’s key
attributes, intertwining to form a single line
representing their purpose: To Make the Best
Sauces for the World's Best Brands.

The design process led up to a brand launch

event which showcased the culmination of the
new brand assets. These included a new exterior
sign, team t-shirts, boardroom environmental
graphics, a PowerPoint sales deck, and a video
that introduced the refreshed identity. It also
included new sauce sachets and refreshed | . -

packaging labels for their 54 products. = : B> B ’ —
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https://selectfoodproducts.com/
https://officebureau.ca/wp-content/uploads/2022/09/select_food_products_-_brand_launch-1080p.mp4
https://drive.google.com/file/d/1RoMOnmb0aZ54ykNTzrLgAmt0j9Wr9kd8/view?usp=drive_link

Salad King

Project Scope

Branding, Web Design, Social Media, Print Design,
Environmental Graphics, Digital Design, lllustration

Salad King has been a Toronto institution since

1981, serving delicious Thai food to over 1000 guests
a day. A favourite among Toronto Metropolitan
University students, this restaurant is known for its
super “secret” Thai Islamic Noodles and it's one-of-
a-kind Chili Scale. Salad King recently opened a new
location at Queen and McCaul, which provided an
opportunity to refresh the brand and give it a more
“grown up” look. The project consisted of four large
wall murals, a website, two signs, two glass decals,

printed menus, a digital menu box, and a ongoing
social media retainer to maintain their four social
channels.

The main challenge of the brand refresh was to
maintain the playfulness and humour of Salad King
while appealing to a more mature and sophisticated
audience. Inspiration for the bold patterns came
from the colourful silk scarves that are often sold

in Thai markets, and the bold colours were inspired
by Thailand's Wat Rong Suea Ten (also known as
The Blue Temple). At first glance, the new Salad King
patterns look fairly traditional, but each pattern
incorporates some element of the restaurant, from
ingredients in dishes to the classic crown. These
“Easter Eggs” are sprinkled throughout the new
restaurant, which adds an additional layer of depth
to delight the audience.

|
] 6
fo_

1



https://saladking.com/
https://www.instagram.com/saladkingto
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Rue de |a Gauchetiére Loft
Montreal, Canada
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Future Simple Studio, Canada

The Hague, the Netherlands
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“This concept is inspired by a
pebble, shaped by time and
water. It’s an allegory of the
refinement and balance of
natural materials and it
demonstrates precision in
traditional craftsmanship.”

— Ini Archibong

ARCHITECTURE

LANDSCAPE ARCHITECTURE
DESIGN

INTERIORS

CONCEPTS

EXPERIENTIAL GRAPHIC DESIGN
URBAN DESIGN VISIONS

A+ AWARD FOR STUDENT WORK

ENVIRONMENTAL LEADERSHIP



https://www.azuremagazine.com/
https://awards.azuremagazine.com/awards-2021/
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